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Homepage In Detail
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Current Brand Mark
We thought the best place to start in developing a proposition 
for your brand mark is at the beginning. The Thrillist logo must 
present be able to be displayed on a range of different devices 
consistantly without alteration or change in order for the brand 
to grow and become recognizable.

We feel in it’s current set up, the brand cannot effectively 
be spread over a range of devices and advertising collateral 
effectively without altering the mark in some way, which echoes 
a weakness in the brand. 



Re-Design  
Deck 2011

Brand Marque
Alternative presentation
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Brand Marque
Development

First of all we set about altering the current logo. We did this by enchancing the colour 
sets to add depth by introducing subtle gradients throughout the reds and greys.

We also felt it would be better transitioned across a range of media if the logo were 
Z[YHPNO[LULK�\W�VU� P[Z�JLU[YHS�H_PZ��HZ�[PS[PUN� P[�KPK�UV[�IYPUN�HU`�]PZ\HS�ILULÄ[�[V�[OL�
mark itself.

Current Developed



Re-Design  
Deck 2011

Brand Marque
Further Enhancements

We then stepped away from the target approach and set out development of the actual 
typeface used in the logo. We felt that currently, it seems a little heavy and cumbersome,  
and as important as it is for the mark to be strong and bold, we chose to lighten the 
typeface, and simplyfy any effects encroching on the typeface.

We have brought in the font ‘Lato’ which is a modern, web font that can be implemented 
across media types such as web and mobile.
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Finally we further developed the logo to incorporate an emblem, which can be used 
as a supporting device to the main logo, or can be used on it’s own on such things as 
mobile application icons, favicon for websites or signoffs on documents.

We have kept the route of using a crosshair as a target as we feel this matches up 
nicelly for the target demographic, but the above logos implement it in a more subtle 
way by using the T from the Thrillist wording to form part of the crosshair.

Brand Marque
Further Enhancements
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Brand Marque
Our chosen re-design
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iPhone App
Refresh



Existing eShot Design
Multiple items
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eShot Re-Design
Multiple items



Existing eShot Design
Single item
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eShot Re-Design
Single item
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Backstage
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Fueled
web: http://fueled.com

email: hello@fueled.com

phone: +1.877.819.9244

address:� ���)YVHK^H �̀��[O�Å���5L^�@VYR��5@������


